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Marketing Policy
Introduction
This policy outlines how Wilbar and its partners will communicate and campaign in support of our core purpose. It ensures that all marketing activity is carried out responsibly, legally, and in ways that strengthen public trust, raise awareness of our services, and support the needs of local communities.

Legal Framework
Wilbar Associates will comply with the following legislation and standards:
· Data Protection Act, 1998
· Consumer Protection from Unfair Trading Regulations
· Government advertising codes of practice

All marketing and advertising must be:
· Accurate, legal, decent, truthful and honest
· Socially responsible and not encourage unsafe or anti-social behaviour
Products and services must always be described accurately.

Policy Statement
Wilbar Associates will maintain a sustainable marketing communications strategy that defines:
· Key objectives and messages
· Methods, media, timelines, and budgets
· Systems for monitoring and evaluation
Campaigning may be undertaken to support Wilbar’s core purpose, such as:
· Gathering public feedback on services
· Representing these views to relevant authorities
· Promoting compliance with existing laws
Adherence to this policy ensures Wilbar remains a credible and trusted organisation.

Marketing Objectives
Wilbar Associates will:
· Promote a positive and recognisable brand image
· Raise awareness of who we are, what we do, and how to contact us
· Attract new customers, volunteers, and members
· Build strong relationships with customers, partners, and communities









Target Audiences
Our primary audience is the general public, ensuring awareness of our services.
Other key audiences include:
· Specific demographic or “hard-to-reach” groups (e.g., ethnic minorities, people with disabilities, young or older people, and new communities)
· Existing subscribers and supporters
· Elected representatives (MPs, MEPs, Councillors)

Wilbar Associates will review data regularly to identify emerging groups and adapt outreach accordingly.

Communication Methods
Website – Primary source of information about services, news, and events.
Face-to-Face Engagement – Targeted outreach to specific groups and areas, and have direct contact with members of the public. Locations to include;
· Town Centres
· School receptions
· Leaflet stands in partner organisations or receptions
Supporting Channels:
· Social media (Twitter, Instagram, Facebook)
· Monthly newsletters or bulletins
· Targeted email campaigns to identified audiences

Monitoring and Evaluation
Wilbar Associates will:
· Regularly review marketing performance against objectives
· Measure success in reaching target audiences
· Evaluate the effectiveness of communication methods
· Review the overall strategy twice annually and update the action plan on a rolling basis

Adhering to this policy ensures Wilbar Associates communicates clearly, ethically, and in line with our goals. This strengthens our reputation and supports meaningful engagement with the clients we serve.
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